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=2 o] 8 o+ A= TEI AAES B 2CH
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HCF6552

HCF6554

HCF6556

HCF6557

HCF6558

HCF6559

HCF6560

S A H|AFZ|Q] 0|8 (Contemporary Consumer Society)
HOi AH[ARZ|Of CHeh o2 StAS2| o2 FEHE2 HHE
1, 0|5 ECHE 20| Sh=At2|0f M LiEfLEE CHSH AH[H
o X AHEYCO Cfot EHQ OISE FHEE BHCf
S2HI|M SCM (Global Fashion SCM)

o= MM e 22Y TS0 Zast of 3 AEYO
Cieh ol2xt 7|= X|AE Olsfsetn, =228 249 dItE
S, 7L H719 HFOM At Feez AFSHol M
MY ST HESt= HotE Holirth

2H[M2|et I{MEHE  (Consumer Psychological and Fashion trends)
7|1E AH|XEFZO[E9| Hutet THAE =25t MEA #
ZE D Qe k| sl Fetdelsk §2f 0|20 7|ZxT A4
MEE At AH|ME2[of e MER OHE 7|x2 T
ZAS| FQ AHEHEZE DESIC

HEr Dl MBEEZ AL (Strategic Information Research on Fashion)
2H|ZF M2[e] LHHE Olsistd, OiAHE SEEHE 7|/F =
IfHHEZA SR 2 THStCt AH[XS| 52 &8 #
Of AIZOIMe HIIE £ += U=F IMHMPS SE
HE5td 7|28 EEY = AUs WY AYZA HH-E

= — o
St 3iCt,

2lE|YY HELIARRE (Retailing Business Models)

2 LMol SoF0| 1A XFHo=z Haletof et
clH Y3l RO WROtYshA|a Aot & RO M= Lt
UStA TIHEl= 2(HYY H=LA - =F gots B
g = UAs Hoet =2/ FTTHL

oj M| XtIOMAH|” (Fashion Design Marketing)

CIXtQl MEhg 8T = Us 71X /489 E8 25t
OA S Ao 2t CIxtel @A O|2E2 O|sl{stH
M Cxpel oA "L AME S5t M8 38HE 7|2
AXb oot b OpAEel CIXRlur dE2|stol ZHE ROl
HEE FYel AlZ} mMECto|Fat CiAE 0] Zof

o ZEE Sl AlZ, d2| CIAE0[e 0|2k A7iThC}

D{ MOIAIYEBE (Fashion Marketing Trends)

Digital Age SI0Af Fashion Marketing Domain 42| Major
TrendsE H2lsta M7Z Fashion 7| RS2 AtHE
AMAMEE &1 0|8 227|Y s™o| ofEA M8 ZHQl7t
£ ¢35t EESICH

st& Materials2+= Academic Journals, 2t Business Journ
als & =2 Fashion 7|&=0i Cigt Benchmarking Report
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HCF6561

HCF6562

HCF6563

HCF6564

HCF6565

HCF6566

HCF6567

s o= 8%t ot AVHE LHESO| Cist M52l E9f
£ Sl AAE 3 HEYotES DAMSICH

Mxjet Cjxtel, 23} (Color and Design, Culture)

M=t Mot IE TSt ESHEA | CXtele] FR 4t
Ao CHSt Zolstil, E3tA, AAE H#HHMOo| M2 oiM
MxHe| E-dat M0 CHsl =2gtcE2M MIHE S sXM
¢ E23E oot 8ot 532 HIYTICL

E3IC|XFQUE (Culture&Design)

=27t O|R0{X|= HEt| =252 H#HEHM 1 £0M
CIXtRI0l #H2tel= RE|E /o) 22, dd CIXQI0] 2
otf g2 YOtL} Ch2A LHEA=XE 4M=Lt o2
o g2 &of ¥z =79 CIXQI0| LIOt7HOF & Hf
of tiet =2|8 HUSES =HE oot

O|RAHIMESERAEE (New Textile Materials' Performance,
Care and Maintenance)

Maxl d ® RMES 7|s1t #He|o et shEat
22 8ot olFe FXe 2tdel EE
SoEN SEHZC EMECE Qs Y
HMEZ2l MHA Z2HES TAH= Hets &

(Philosophical Aesthetics & Design)
| CHot Het® Ojstd O|siE =0|7| 2[5t0f C
Kol ™Htof Cistod QIEstd UEES Zolstd EETICL

H| B AEY (Techno Textile)

10
OF nH—

Sfelet =L mjdatnt 23 MY AEED A= TR
MMl Aol CHet CHfet X|AS oh5otn, 28 Yets

o et

M I MH| =LA R Y (Innovation and Fashion Business Model)
HELAZE A 7|2 O|ES &t il RAS =+
Adnd HEYZ, Z2M2, MH[A, X2 FTHOM H
otCt 3l d3HQl HELA REES MK, =943
HAXHY, AN EZ2NA S ZHO|AM Hlwstn, H=L
= 382 8o HAA H=LA LA oY
ol =X mMAIEES SZHML s Fa 4ES
ER IjdH[=LA ZRES Pt

OF
0z

1o
iy

o>
ot

o
&8

715 &% (New-Emotion, Functional Textile)
AU Ol 7|5 MEL AH[AES] Mz 24
= 498/ E SR J|lsMdo AZ|et MEo

morrrx ry St |> 1>
N
Hu
=

Jo &
L o
ok rio >

o

T

bl



HCF6568

HCF6569

HCF6570

HCF6571

HCF6572

HCF6573

HCF6574

27HE SH2=Z ot ot

D MH| =L AE-EQL HOIMENSIZA (Fashion Business Tr
end and Creative Problem Solving)

7lg7t 38 3 Chyet 7HK| 1, MER 7|s=e HMet
s st Al0jo] mE IfM7| el H =LA Hek Meto|
Zedith & =0 s mjHLa4ge H=LA Fa EdHE
£ FHEE HdHE22MN FoX FHs{Z 2HEel O E
AT S AR S80| AAES KM A[BHCE

Tt H| 2| M (Evolutionary Consumer Psychology Analysis)
2Bjo| Cfs MEiMalss oA, oF &R0l N
glste| A5 a0 7[=5t0f HOf AH|XS0| EojFa R
= ChYoh a8 Ro| 528 &A%t

oM BHIHE z2|QF AH|X} (Fashion Branding and Consumer)
o Ao A|FHOIAM EMES| 2HO| Cis) EHE EHY 2

2|, Tzt A AH|XRLO| A9 HECE HHEN, HH)‘J el
2 BEWESO| AYESS 8o EUE FEAF A AR
g Yas sEHY = ARE oint

X £7ts/dat T MO XpQI7H'E (Sustainability and Fashion D

esign Development)

Rl&7bs4 BHE DMORY @olofMol Cf
Z4E ME XA MEE ISt 2AMstn, MIH
FTE Qo MCIXI i T|SoiMe M2BT CHES
HMsl= CIUSH X275 MO AP Ol FOHSHD}

mfMC|xtelat H|3&2X| (Fashion Design Development an
d Technology)

o @dCixrQl 2of x4l 7|58 8% ¢
=45, -_rl ZZHEE S &F/AMH|

I ME|3 ¥ (Fashion Tech Research)
I3XsS Sz MMM AAEO TSt Us
Choh 7|so 9N o2 Oolsiste O Atdl&2 HTotCh

X Z7tset ffMAAAHA AR (System of Sustainable Fashion
Industry)

mj LMol S5 datof 2% XH7tsd A
7|2 st iS22 7|E0 HAE Ofsst== otCt.



HIE6501

HIE6502

HIE6503

HIE6504

HIE6505

HIE6506

HIE6507

HIE6508

HIE6509

HIE6510

<ZZIC|AFQ1 M (Spatial Design)>

g

SC|xtQIe| ofsl (Public Design)
SSCIXLQI0| CHSE OfsiHtE 22 1 7kX|Qt MM E =2lptet
HME MU C|X}QIA}L (History of Traditional Interior Design)
OCHEE 20M7] MUK Sl ALHCIXERl 2rAl9|

At 228 HiE S Zo5ti, EQIstH WAtz HUS

=
=y

i,
o] njety £E4&2 Osottt.
SZUCIXIQIE (Theory in Spatial Design)
HU, U=, A & ZEH SUORANN ERT ZeH
XAE Zo5tH, C|Xtl Ol2& =2lgtht.
CIxtQlat 23} (Design & Culture)
stof et 7igt O|l22 Zelsti, Cjxtel ™ go| ==t

F = He oM apEolN st 4T
SHA| Lt

Color Study on Environment)
| DH2 MxfE U MKEES e o|2X b
Zol5tn MH DM E S Mxfel 2IHE HSotCt

O OHl Ok
mo rN N
1o
Jm ]
0x
2
Al

>
N
A
i
it

% I ES (Theory of Interior Structure and M

lal A |
— 2
o
o 2
[o

Mo nu
-+

P

N

>

= og

gt ol 7HA| 7|2t E2SS 240t M2

o ==
olgt SZttgel Cr¥ds et

C|XtQlat CIXpQIO|C|O] (Design & Design Media)

CIXtQl OjCjoje] BF S EMZ MYstu, MSHQl CIXtQl
OjCjojet C|X|E CIxpQl OjCjojel dgg H|mdstn C|At+el
ZEMA S0M 2250 CIXQl OJC|oe| M datdnt AF
H Z2|™H oM 7|#E AvlCt

SZC|XQIA}L (History of Spatial Design)

20M|7| MERX|IQl SMY ZZtC|Xtelel E-41F AL E3HH
Hi &S Olsi Bt

F7{37t C|Xtel (Residential Space Design)

HUCIAtR! O|2M=REE 7|22 43 FH 3¢9 2AA4=
2o 2ot i W o|E2E &5 St AH Ol HEA|
71 AtglStE RISt d&S it
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HIE6511

HIE6512

HIE6513

HIE6514

HIE6516

HIE6517

HIE6518

HIE6519

HIE6520

Q178 8t (Human Factors in Design)

QIztol ANA, Ma|X, 424X E4o| Cfgt 7|x O|EE &
o[t Oofz2{st ZEO|AM QIZto A Hgotst MdLjstd H a4
O CHal A otct.

ML BHEE (Studies of Interior Environment)

HLUfetgol S 0X|= AtAgtdar ASCIARIate| 24
£ Olsfistn =T Mty =dE 9T AMEteos &4
otCt

SZtAC|Y 0] (Spatial Design Coordination)
AHERLS] ME|X Ednt 43Mo =S HF0, S

W, i 52 &8st 37t 29178 d&sed = Ue &
"2 7|ECh

FHIUAEE (Residential Space Planning)

T FAHAS A2 38kl Ol HEE Z2stH F=A
S REEE MAMSHA ndiof & 3tA=E Z4EZ

CIXtQ! DA™ (Design Marketing Strategy)

AE Mzt 2o 245t chdst AH[EEel E40 H
2ot ®EN DIl JHZof ool Zelstd I Araf|off Chal
Eofgtrt

ZHC|XIQl (Lighting Design)

SUCARle] o fgdea2A =Foj| cist 7|= o|1t o

]
H =Fol A4y H2[H gt CHEH, et S0 HE
AEE EolTtrt.

HUAS A EE (Commercial Space Planning)

Mgt 4SS Ao HEE= SS0I2E2 Zoste 4 &
URYEE Ale ZIE2S Zolstrt

C|XtQIH R (Research Method in Spatial Design)
AUCixtel Ao 2&E= oz 7HA| AFYHO| O|E2E2
2ot ARFNO| Hgtot AFLUHES MEHSIO] MAtat
Yo =2dTE Y = U= sHS HiYSiCh
EASMENE (Environment and Human Behavior)

2tEX|Z, 2K, SUES0|E2 & St 2t HEjlel A
dof| gt 7| x0|22 CHELL 37H2 Olsstn &xSH| ¢
o WIS H o[ 7|2 ISt o|2at Ao AAE
of tiet EQ|E otCt
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HIE6521

HIE6522

HIE6524

HIE6525

HIE6526

HIE6527

HIE6528

HIE6529

HIE6530

HIE6532

HIE6534

HIE6535

DtALEC| KR!l (Facade Design)

HxEo E42 ISt HURQIE HZEAZ|= AXRITHAIE
CIXFQIOf CHS{ =2ldt A&otrt.

oa Erd e PN vl (Commercial Space Design)

Crol dedat & AElste M8t AF 7HE Cixtel
oA =™ O|d7tX| 2] M 1-d S Haetrt

U F2HAC|XtQl (Office Environmental Design)

PFetd HHAHE CIXQ A&t

et SC|X}Ql H(Korean Traditional Design)

o=l MEH Ax, U, 7t a2l JIE dU S 24
o| Cixtel 4o I:H*H &9 ot, O] it ALHC|Xtelo
g = Ae 58S 7|20

E43 7t C|XIQ! (Interior Design for Special Needs)

Mgt S35t S| A2l 2olo|, MLHC|AIRl FHo| &

o
of HIE A= MEHSHE HFst0] dA CIAel d5S et

CIXtQl MOJLE1 (Design Seminar 1)

=U-2 SZCIXRRl 2okl %2 S, ug, AE, /s ¢
S0l &et BEE uRstn =248 ot 7|=2d952
C}.

CIX}Ql OHLIX|HE (Professional Management in Design)
SUCxtel HMEAE s8e = As 2El, 89Y, H2sH
59 BT flet LS Zoletrt.

EF+3UAEE (Space Planning Theory for Special Needs)
FH A JYSU HE50M CHEX Y= S+ 3HE Ad
Hersztel A=olgE RN FME SR it A=
ZI2S CHEL

dCjAd=sat SZHC|XH ( Conterrporary Architecture & Spatial Design)
2HUE O|F doiel ZZtC|xtelof LtEtLt= S4ddF 1 Hy
40| &= MY 23HH %Mﬂfol dAEE At Mot
et ™M &8 (Korean Traditional Housing)

ot= FEFHO fx, FA, SUH Ed 2 Aot o
= MEFHOMO 2A -, 0|2 58 HFTHL.

2tA0|8t (Environmental Aesthetics)

St 2HEo| ojsiet X0 7|gto| &= D|sto|2& CHECL
MAIe] F£HE23} (Housing Life Culture of World)

o2 ZotH0| EXHot= CHE HEft FAHE H|W, 1ESH0
Flg Zot0| et 7HEE M A S et}
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HIE6537

HIE6538

HIE6539

HIE6540

HIE6542

HIE6543

HIE6544

HIE6545

HIE6546

HIE6547

HIE6548

ZC|XtQIEE (Advanced Studies on Spatial Design)
= Se€8ez dEA st= HEt 0|, X|A2
Moz CHECL S8 Altiel #Hato| w2t MEA S8

S|
O|25& CIECL

Sk ot

o} MLUC|X}QI (Interior Design for Human Behavior)
HMe|HEA qFot AL37t E-4ntel A Oo|ES &
QIztol CHYst @40 2ot A HLUCIXIeIZ St
AMNHE Solf Y5t M3t FEE EHS| FR
2EA O CHot EQ|E THCL

N
o
ofn

10

0X Ok [N
o 1

-

;

fot

£ (Space & Planning)
A=lo| 2t o|2nt Hx3tA e S CHEC
ol

™

=

oM ¥y

ox
O e o 0 op
g
e
|0

g (Environmental Design)
=21t 0| #=dst=H Eas N
1 EQoIEo=zMN AMLUCIXS

— =
=t H0A oldlstn +Adte SHE 7IELL

oY

1o

o 12
r

S N
i
2
12
3

A
re
Jdm
3

——
)

M| (Special Project in Spatial Design)

, E57F ORI CHROX|X] @42 ItHEAM
AlCHe| Hot SO Qs EE3S| CHRO{MOF StALE 74X 7F QU
= S48l N E sdstrt.

C|XtQl M|O|L}2 (Design Seminar 2)

= Li-2 ML{C|IXIQl Fofe| %2 A+, ug, &EF J[le ¢
S0 2ot AEE WIS

A2 ZAHa X! (Facility Management & Design)
HAZ|E| OfLX|IHE O|2E Zodtn CtYot 57+3Y 2
2 @it

(L

% Okl 90 2 ot ok Y Of o K 4110 e rjr 2t okl okl
T o
uln
i}

A
X
%
e

AL SZtCIRRQIe] Aeks mofstn SZC|AelE 2ot
oM, $EE, Z2M20| s O|2X2z NHICH
HIaz==zX[et CIXt2lel A of F=510f HIAZZX(7}

ro

EA-HZY T (Regulations and Codes)

A=Y, 2HEdE & dUds HEYSO st XA 28y
B2 Hi2C

FLIHELC| XL (Universal Design)

HHA CIXQIO|E1 MOHC|XQI0|2E O|sist A&,
oz S HE0| 25t =2t

BUZHAHE (Three-dimensional Space Design Studio)
UMSY FE-EE D JdXEY IO 59
= ot

SUCIXIAYEE (Design & Information Technology)

=

NS

5|

Qim0
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HIE6549

HIE6550

HIE6551

HIE6552

HIE6553

HIE6554

HIE6555

HIE6556

HIE6557

EA CIXagol JHYE = U=, TR THRCHYES O

A HEAZ|D UA=X[Of CHS{ A BHCt.

SU0HAY (Space Design Marketing)

OtAEel RHAOM SZHTIXIRIe] JiEat JE[E O]

0|23 ZHE (Future Living Space)

QIZko| 40| H|E DjEf3tetdel ddo) g2 DiXl=

Huteaoh MAS HdeX SZtah Dj2iFE iR AE &

ot Eo|StH Dj2fd FEYCIRMRl 7|=laga A E CHE
ShEE9| CIAtel 7|2 552 it

St

ol
N

.

of
HZSEO0|E (Theory in Building Acoustics)
SCIRFQIoINM S8ko| z2|et detS O|sfiBtrt.

A ZZC|XEQl H (Urban Space & Design)

ZAICIRERIS] HEF Fetnt 2HEE M5t O U2 Tt
oIS fIT WYES =olottt.

SC|xplar =7 (Landscape Architecture in Spatial Design)
SUCIARIO Mol =F A=l 7|20|25 StEdta CIAQIALY|

! S
£ of 4mY xZo| B8S YaCt,

FSHMEHZHT (Korean Traditional Architecture)

i

O

SAHMEAZO| fSt 0|22 Zolstm, BAZHO| 3t =2
9 A ATE st

SUHZ2HEI|E 0 1Y (Project Planning & Development)
ZzimaNEo| J|Ent Auo| BEE Yipet HAX AHS
olst wre Zolsict

st 243t 37E2|0[s (Modern Architecture & Spatial

A 19MZIZRE 2047 S| o|2= Al7[0] O|2= Al
710 MAT e=2 EAl/AZ2 ALY HiES Staoty &
ZEARrQlof chiet etES 7I12Ch A SZFCIARQIof Chet
O[3 E Sl o AlCHS| SZtCIAtelntel HES Al=tot

HHZETY (Building lllumination)

= H=0Mes A5 =F 00| thiet o3 X HEF= =
ot7| floto A=z=Fof et o[2HQl HjZdt |27t =2
ok 2dUiel =% Cxtelel dEHY 381 HES fIot]
H7|=gat XrAxEol tiet o|2He HE S0l EMECh
UE20 et =¥o| ¥E, LAt A 2nX0 382 ¢let
HEE =2/FHo| ZotElth HFM Z=Ho| Fet xX3lof
thet =M= {5t A ttabgol tiet o2 Z&EC.
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HIE6558

HIE6559

HIE6560

HIE6561

BUAHT (Research of Spatial Hierarchy)

2 52 3HFEES 0/85t06f 37te 2|ojof CHsto
At Folot LYot HES Sl 37t0| ZEHSH= AtR|E 9
OXAE =&stn, SZHHEfstoz A te St EdECE
St 4= 7Ho| FAHHo|m Xl Z7HN HAE 2AM5A
S2t0] CHst 252 SiAS M3Sst= AOo|LCt.

A=A Y| (Architectural Equipments for Built Environments)
2 MEME AHEX Aol IS AL 2HEo |XE 2

Of
e

bl

o
m
rr
™
b
ot
oY
nx
o

A2"of et O|2XQl HiE
2 B2t =ofEnt. difetd /X S FHO| oHX| &H|7}
THtEE Ax=S flotd A5 SUURSl 7| Al2" &
HVAC A|2~H|10f| CHot O|2 HE S & 2eto] =of&Cct A
=ghd 2H|of Choh Chst A 780 ZetEof dEH
oE SHAIAZO dAE 9 W80 MENe=z 1%

H=d

Zct.

S8EAE (Applied Statistics)

1. =2 A4S 9ot Yot dEfo| HiojE 240 EHast &
AZQl ol dE A HOH380 ER3t HE2E F4.

2. BT X HEOM YHEE= XAl HO|He| SAH
sfMof 23t o2 FE

3. ALEE Mol &4 R Zue| g0 East A XLl of
of A&

4. HO|Eo] = 2HAFGO st SAXHY FHOM X644

Mol 0|29 FE & #EUE2l O3 SE.

233 HAI” 2 (Cultural Space Planning)

groj2af2| 8l of7tol= Ald, FAIY S FAANE, SPAIE
L X[ARfGoll ofst 2B A2 S SUCARl0 Ee
oF O|21t A2l W, AE CHEL.

<CIXI21 A" HMZ(Design Management)>

HDM6503

HDM®6505

HIME OfL|X|HE (Brand Management)

BCol JEnt RYS 2ot EME O TEe o
SAE & AN

C|XtQIXH2 2 (Design Contents Marketing)

CIRrQ! OrAE ol METERS +Eota MY EFLE ol 2|
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HDM6508

HDM6510

HDM6513

HDM6517

HDM6523

HDM6525

HDM6526

HDM®6529

HDM6530

HDM6533

HDM6535

HDM6537

Zeolotet. ot CIARel ZiE S Of
AEE flet BHE 242 Sot0 7[gel =He| O E &2
=]

I
g2 e,

CIX}QAAAH (Design Management)

AR C|AtolHo gt 540 Cistol E23st0 CIXtQl
2o MAMe Z2HE 2| 8 29F, A2, A
SOl CHSHO Z2|, A& otrt.

e
o
=

x 2

O ro rot Jx okl
il

oY o

gt C|X}Ql (Sensibility Ergonomics and Design)
CIxtelel 7HEnt H2HYE 2SI, AHE A

Hr o¥ oy of
1% 0% ox

2B (Design Management Information System)
A E

"ol gt 7|sS ZoSrt

on
>
- -

>

B>
£
R
o o

S7H& (Introduction of Consumer Behavior)
CIXFQl OAE 2 CIXtel B TEfo| ZTO|M 2 AH|X}
WF2l =8 22 A oA 2F WE s Zdolvi)

CIxtel HEEM (Design Information Analysis)
CIXpRIAMR S| 2tAEM A ORIl 7|2l& Qo AIZEE
de FE2, &H[X B2 52 AL 24 8 oM HEE 2
O|BtC},

CIXAZAAMIOILL (Design Management Seminar)
CIXIEY Aol zseES 74Tt

HE|D|C]of C|X}Ql (Multimedia Design)

=X, 32fE, 334, 22 58 S€ot= CXtelel w2t
O|2ES 2ttt

Mg et AE{AOAHY (E-Commerce and Internet Mar
keting)

SIHU oA E M=t §SAE Zelettt

CIXtQlat QIZHM 2| (Designing and Human Psychology)
ojciof CixrQl, M&E CIArel, o Ol 55 ¢l elztel
Held a4t E4E5S 2709

CIX|EC|XtIH X I (Digital Design Study I)

CIXIECIRIRIel O|22 Zolsty Chyet AFH dzfEel o]

OX € HHZE= CIXE &5 25¢tt

—

S LC|XFIA} (Modern Design History)
20M|7| O|=2| D|C|0f OtE, AHFH oy mold, O/, U=
TOFOlAM Q| CIXtelel HHMIEN EFE AT1otC)

C|X| =1t M C|XQl (Digital Color and Design)
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HDM®6538

HDM®6539

HDM6543

HDM6544

HDM6546

HDM6549

HDM6550

HDM6551

HDM6552

HDM6553

HDM6554

Of2f ZHX| MX§ A|AES ATHSta AMXY CIXFelol A2[eb O
22 Zdolsict.

CIXtQl SAE (Design Statistics)

CIXIQIEEAI AR FHol A7 8l Z2HME 3o T
25 sAYYES Zolstot.

CIXFAZ 2 M A (Design Process)

CIXtQl Z2M 20| S/ o2 7HX| CIXHQl S HEotrt

Mt 23} (Color and Culture)

ME| 7L Zre 2elHOl ojnjot ARME Zolsict

Azt zat 23PHEIX (Visual Art and Culture Contents)
HAM HAH . A|Zo=AHT (Visual Art Study)

E2Y, Mg, A S92 2AHd ol =2, AR S9f 3
A ozel sES Vst O 8t MES Zolstrt.

O|C|o{olEQ} 23IHEIX (Media Art and Culture Contents)
HZ ™ HA . 0|0 OfE 3 (Media Art Studies)
HC|R OtE, 4% O, AHAEIE OjC|of, AFEH OlE, &
otet ofL|mojd S2f DIC|ofe Osdut EIHHEZ MO
290 o5t ATHSHEt.

QEZE|E HFLIA O] Mt X! (Interactive Communicati
on and Design)

elztur HRH 0| O|FO{X|= 0ofg] 7tX| HRLAHOHE
BES dolotn AEX QAHMO|AE fIot CIAtel JAfEIE &
M, EESHC.

OFO|HIE|E|C| X}l (Identity Design)

OfO|HME|E|Q| C|XAtQl 2|t T+ HE Zolsta C|XQl At
dE 24t}

AEQ|HEY OAE (Storytelling Marketing)

A E2|HE OO 7 HEFE A/05ta, AtE fA Tt
MOl C|xtel otAH™ (Aesthetics Marketing)

01" ARl oA Eo| Eaot EMEQL 7|2 OO|HIE|
El, O|0IX|EE, BoYY X H0| ) s =2¢ =
HEO| dSAHE S 42|, EESHCL.

F1n7|2at C|XtQl (Advertisement Planning and Design)
7|2 Z2MAE HYstn CXQlat FnTERo A
Off CHsll ZolgtCt.

Zstdar oA"Y (Culture Marketing)

Crfol 2ot dofMel oA SEo ot Z2|otrt.

-
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HDM6555

HDM6556

HDM6557

HDM®6558

HDM6559

HDM6560

HDM6561

HDM6562

HDM6563

HDM6564

HDM6565

HDM6566

CIXtIEMEA TR (Design Trend Analysis)
S0l EYME SED 00 FE O/X|= O

ement)
CIXRldd Zofe| AFE TlAlsty| 2|5

1]

Qs o7

o

HE

o
N
(o]
rot
o

Ol=Z%¥ (Art Management and Marketing)

& UHZEE 4005t olex=ZMel DjUXIHE TEfat
o z

o

=
S= delgttt

AHO| A0 2| KMEteaet TIXHRl M SYS Zootrt.

o1t C|XtQIH|*H (Art and Design Critic)
20M|7| O|=2| o=t CIXAtQl mj2{CtAS AJHSHD, o=t
CIXtol 2EFS 2A3tCt,

X|2|2ZH2M At oA (Geographic Space Analysis & Marketing)
Xl2|s7tel M-durdat Crgt EMHR-ES ATESHH, X2

SUEES B2 o O E Z2HEQ| 7|2y E AolCt.

HEC|XAAT (Information Design Study)
Crfol YEO| RS 225k, YEo E85 1

CIAtQl 7|2l =2 M| Aot HEF0f| TSt Zofetr)

.
o

o &

I
ot

ol2%ta} C|XIQIAY (Humanity Based Design Management)
dels, 2, gL Olg, 29, 2, M3t 52 2 X0 7|
otob CHFSH CIXpQl AEol 7Jidat Mefg Zoldtn, 2y
O ZEFG0E CIXRRl HEtof| sl =olBtCt.

C|XtQIotz2| M X| (Design Market Research)
ClAtelorzl g|Mx| AFHEHE, ZAMLE L O 8, 24
H, CIAQIERME, CIXtQI™Er, CIAtQIOrA ElS & o[otrt.

o=,
MH|AC|XRIOAI® (Service Design Marketing)

DMSHO| MH|A CIXHQL OtA ol Zigar MEHE 22|t
O, OHAE AFIE E2lBtr)

C|XtQl 7tX|AE (Value Driven Design Management)
CIxtel 7kX[el 7HdE 27Hstn, O|& ECi= o LRt O
Xpol ZEX| B STt CIXHQl JHX| B Fo| A€ S CIXtel
7HX|BYL| 0|22 M|A 2ttt

-

o|0|X] @128} (Humanities Oriented Images)
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HDM6567

HDM®6568

HDM6569

HDM6570

HDM6571

HDM6572

HDM6573

HDM6574

HDM6575

QIEstol oA O|OX[e] ZHEE AJfstD, CHYst 23t
I o

QF YA £0f LIEH o|OjX|el AEEut oOIE ooz
M QIEst Aol 7|X7t kl= O|EX X|AZ HiYotCt
FHRLIA O] ML Xl (Communication Design)

CtAst AHRLAO|Me 7HEE Eolsti, HRLIAOMe T
el 7|2 weEE dEotot

vBEHEHRZLAO]A (Brand Communication)

N Mol BEOM HIME JHXK|Q] HFUAHOIM 2t
MeEte Mosin 2230}

CIXtoI MAA (Design Innovation Management)

CIXtel =AlE CHYet Al S S5t Z2lstH, C|X}
A El CIAtQl 7HE b O|&, CIXpQl OfL|X|H

M, CIRpRI M2k CIXtRl 7|= S0 ot dX =2

=2|3ILCt,

EBEX|EFHFUAO|M (Creative Mind Communication)
CIXtel SIS flot §2F AYE-HS Zol5tH, &eldat

BEE AHSLUHOM JHEd o2, HRLHOM AE =

— = - —
O|BtC},
CIXtQI A BHEF (Design Management Strategy)
T.ERRL &2 /iEn 435 7|g2BE fIet duHel
CIXtQl ZEHES Zolotrt),
2.7|e| HYRRE H=ot7| flet oAl 2 HEe

H

o
o
MUY ojete] medYs d¥stl EEoICh

CIXtelME R (Design Information Modeling)
A%, ME, oY, AlZ S9 CIArQl HEh okt st

U im

dl

4

HT

— - = —
Y2 392 (Information Modeling)2| &8t 7|28 =9| o
Ch COX g 22 &8% 52 S Y& CXtel 2Ed 9f

S8 YHS St

CIX|C|XpIH RO (Digital Design StudyIl)
3D CXtelel 2, C|X|E mjEE|# oM, miatHES C|At

o Sof 7|t B0 CIxtel YHES ofS|m AL

X2 E (Spatial Contents-oriented Design Marketing)
HX0| 7[8st 2R 2to|ZAEIYOl HEHH,

12f, Ot Sl S2 225t EEst

re o> i

ol

|
-

r

N

b

rx rHJ
OH

e
o
of 1

T
mu

M=2F2 (Design Management Strategy?)
| CHot HEHHQl OlfE 5= W& &, 7Y =
tal, =d 48, =48 s s MER =

|2F Xtest 22/0f TS} CHECL

I
2

ol
N
tot

ERREN

> rx oY O N okl oR
U uop A H

O ro

=12

=
ojo
-0
—Ho
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HDM6576

HDM6577

HDM®6578

HFC6501

HFC6502

HFC6504

QIS X|s1t C|XtQl (Al&Design)
-CIEX|s 7|=0 st o2 ofsy

Xtel ZOoroM el ZHES fITH AtZ| At
-CHYSE Criticisms HIEEN M2 HHA
-CHESE XA A ZALE St HEAN 28
-dERC 7= 3Y, HASER, DOjA=E
HIdS9 HES E
-SHAE ZEMALRE EOF, 7|
CIxpol 2t Z2HME =3

M2 E|0jL|X|HE (Facility Management)

- FM 7 €Dt 7ie EHeM

- M 22 FUe wg

- G E FMTE

- H=2 =0l 2|

- FMZEO|AMS] Z2HME OjLXHE

- R4 Hrfate|

- IFMA & ®2t7]2 2 XA H|

- UE oamit 7=

- A0 CRIEE sv

AH|XIEHE/JEMENIA Y AT (Exploring Consumer Tren
ds and Brand Marketing)

AHAH EHIE Sl BIHE O E At ALt O|F 7|HIe=Z
BHE O E QAAOIEE E=5t= MY 74

A H|AF E-HIEQ| O|8|

2024 EHIE AL

ZA E™ME oA E Aol AHC

AH|X EHEQ E2HE OHAH & QIAIOIE

me of ojAl

= S0 = ASKS7IE7|E

—_

Hwn

<715 A MZ(Family Counseling)>

Theories of Developmental Psychology)
o weaalsto] J|E 0|22 ES0l A4
Ho=Z ofsfsin| stadich (=QIZHLS0|2)

10
1]
re
o
|
to
o
rhu
mjo
)
e
ey
H
o
ofn
N
|0

| Hick EX|
==2 T O

mjo

0]
ots-HAHE o] MY (Psychopathdogy in Childhood and Adolescence)

[
Ots7|et ad7|0f EEO|d2z LIEtLE dids, &
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HFC6506

HFC6508

HFC6509

HFC6510

HFC6511

HFC6513

HFC6514

HFC6515

HFC6516

HFC6517

XA, gre, dMZol, FAHZYE, HYdds Yo, =T, &
o, Y A BUZES 52 SM, H2, oLy S

CHECEH

BZHZLF (Theories of Personality)

dALEe a0 I o7 wHo 2ot Mo &EH E
EZ &30 MBHo=Z O|sffiCt,

7tEZ2A (Family Relationships)

7bEol HE CHAO ME VIS FERUE el dar A
X HDEEO| Wt 0|0f ME EX|0f CHs{ 24t EQ|SHCE
F.LH7| 7[F (Families in Mid- and Later-Life)

SED LEHo| AMME AR M2[E Hatet oH TS
X OARD| Al oot O|F2 S S0 Cis] FAMs5ta
Eo|ptrt

7}F2H €3 (Research on Family Problems)
oiff 7IES0| st Ae 7tF oiN-7H8 58 5 759
HZHE o2 S22 45t =2ttt

7VZ2EY A2} CHA (Family Stress and Coping)

JHEYUO HY, F3Z, 0|2 522 2 71F FHUE A
Lt 7tEo| Oz Q) duste AER AL TS
O|si5t ¢iFtotrt,

7t55X| (Welfare for the Family)

ZHEEX et #HE HH oM FHE ME5H0] O|21t
TE=0 o &5t ZHE MI == AtlEX MH[AE
ZAESHD LT}

St A (Parent-Child Relationship)

rQ

F0et Xt 4= A0 2Pt o|2u HFE CHHFe
2 o|sjstn E=sC}

HodEINY (Parenting Interventions)

2oo| AEYE ANE 55 Z2IYS MEUA HESID

S
REMQ RRALS IS CH2HA, 2AAaE, ZHEEA- A
Aol 7|s& =0l ZRIUME A=t Mastn HIHCt
ME0| 2 (Theories of Counseling)
HEO 2ot oF 7tX|] O|E9| HEH ZDt |
Stof AN oF FHOAM Y = U= HEH 0
ZE M-St

S (Group Therapy: Theory and Application)
Crfet QIZIEME HELES Sof CHREH o 71X X
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HFC6518

HFC6520

HFC6522

HFC6523

HFC6525

HFC6526

HFC6527

HFC6528

HFC6529

HFC6530

JISXR RO i |23t J|YS olseln] FEto| A
2HE ASHOl Yol A AHEC

= 10 1L 7171

154 HE (Practicum in Family Therapy)
JIERR0 ol F2 0250 XBIIHE 4sg St

a
NZ7IEMEME (Advanced Clinical Practicum in Family Th
erapy)

2y AF0M HEEME TSt A Xz7[@s o
oM ZEstH, 0 oM HdEE YHSS d= W

HESI Yg7lss ETAIZCL

HE e (Couple Therapy)

g 0lg, 374 52| LYot 2REAE Ol55tn, REEZH|
of cheh Crefet dE7ZIEE YoM Hotot

O| 245 (Divorce Counseling)

Olzur #&E FHOl Mol et o2 7HX| X0 CHdl
AotH, 0|59 Z2¥n Az HIO 2280 =85 Ft&
HE7IES Mol Yo HESCH

CEMICHZ7HEX| 2 (Multigenerational Family Therapy)

2o JIEXZO0|20 7|x5t0] JEDED Tx
o, JHeIE ZHEEEAOf et HYEES otEettt

= = =

i

ot

Of

ofs U HAHZ 98t 7IFX|&(Family Therapy with Childr
en and Adolescents)

Ot g2 & 7150 4t U= 2HE2 4HE
10l 28 eRE £ 5 Us IFARVIYUSO O
AToto] YNHES WL

SHAB 7| 7HFX| R (Solution-Focused Brief Family Therapy)
HESH EH7I7HFX= 0|20 CHet olsiet stss Sdll Cf
ot 75l ZME silZsSt= XAu 7[EE H AHE Sl

THYHeR d4EEH ddEdds F=rth

ZEYX JIFK|R (Experiential Family Therapy)

Satir YA 715Xz ZES A=A OBt X[=Ate|
X788 Z25tH Satir] X2 7[8 R HFE A4S A

SN 2EE 5+ UAA oHCf.

TEH-HM2H JHF X R (Structural and Strategic Family Therapies)
TZHFEH JIEX| 20| et o|2n MM E AN FY
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HFC6531

HFC6533

HFC6535

HFC6537

HFC6538

HFC6539

HFC6540

HFC6541

HFC6543

HFC6544

otCt,

7tF4EF12t 71F X2 (Family Life Cycle and Family Therapy)
oiff 7kE0| d™sty Ue 7IZYEF7|E AFStn 2449
HEdEF0|0| ME VIEEHES S aiEel JEXE
HeS Attt

HEI[Z22FM0[LL (Seminar on Organization and Manage
ment in Counseling)

HE7I2 28 Al AE0foF & K Mt YHS AEHSID
Hol 2gets Aokt

onrx4r ot
Mo -|_|I =

2N

0

el

I}

S

=2

o
oo
mjo
3
|o
=
0r >
o
N
>
1o
ne
r
>
™
il

mpqr N
rr - J
ox
H oz %8 on
on M
=)
= i g
0% o\
%o oo ra
0> »
on g
E o &
o g
2o 2.
o
e &
o (0]
s S
_IE [oN
Y
= 3
25
i 2
rQl %
120/ (NS

P

X|& (Family Therapy of Addictions)

AESE XN=2E P IELH RE2SS HESH
A TSI SHEE Oy HES dEHEN Xz 7|
Ct.

E 19 ne 48
o mio of
O &L Jn

19
rot

N

Mo EH mjo J J mjo no KU mHo
0%
n

FMIOILE (Seminar on Family Therapy)

IS4

HEXZXAE0A S8t g7 FHE MESHY %2 AFs
o2 HmEDn Z4Xo| ARA=E LrStD EESHC]

I3 EA (Advanced Statistics)

= W 230 Zedt SAX YO ZAM X0] HFT, HIE
M Esdd SCe|HEH0 2ot W8S SEYCE CHELL
QAMALY|H L (Research in Clinical Cases)

ZIEMES #2#8E= o ZHX| ATFHHEEZ Ols|stH, £
CHef=7 Mot I Ao XE JIZ|E 555t HE3trt
Ol-=-7k5 ™7t (Child and Family Assessment)

ot A 2ot 7tFe 2 AE d7IF A E/tEme
oot 7tEX =0 F&et B7I=7=
Aot AT Ao Eetot

r
0

Z ke (Famiz Research Methods)
= o] 2&E|ls CHdet HAHHEZ At N2
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HFC6545

HFC6546

HFC6547

HFC6548

HFC6549

HFC6550

HFC6551

HFC6552

RE2 47k TFYS O 97 =22 ofn Mer| £20| HlTE St

Ma|HAKPsychologlcal Testing) (=&2|HAALAT
2542l dAre| o2 HijZaf ALEH 2]
ot At sid2 Sl AArE0 ot =S 7|2Ch

7VZEO0|X|& (Family Play Therapy)
HEE0|X 50| WHHFS Olshstn Cryst M2egnr 7|
=2 o55tn it

O|OF7|X| & (Narrative Therapy)

O[OF7|X[Z 2| MA2tut u-gsS OlsHstH ZHME siZst
22 49 O[0f7|E M=0 EHast 7|l WS StEottt

= — L=

QXM E HE.FIFME (Cognitive-Behavioral Couple and F

amily Therapy)

QAASERIZYHEH2 AKX EHT S QXK

2 MM ZHS AXNAS HRAMEHS £5, 7ISLH

2O0f0| XM8%F DEO|CE QIXHSHEEIIELES QK| dF H
o CCS) OIK|E

Mol Cioh =X JHQlS REO= St o QIX[AS R EMES

=
ro
o
0x
1A
Am
o
HE
9o
I
]
Sl
I-_||I
N
I
=
2
[e]
2
> [T

n

w7 eI 542

o
SHESMEH7|7IEX| 22| HE (Application of Solution-Focus
ed Breif Family Therapy)
S ZBAC |7 5A20] Bdo| LEixte] fH
A HEx1 A=X[E 0|21t HHME S st&otrt

HHHAAHHE (Qualitative Research Methods)
7 54E oM ZEED U X ALl O|EH
HiZ2 olsistn, Ate =TadE A5l X3t

IS&E
Ciefet 715 =X mefo}

ol2f 7EX| OHNIZ7t 282 = QUCE Of7|A Oidl=
X=X N2M, Ol 39 A5 29 AR, Il S5 =gl
S O Z2HQ JfEOR 7IHdE UM ARBE= Z& OIHE

o
olOjottt. 2ZS Ar=ohEs CHfet ZOHO| DiN|7} ZESH=
AICHO| &5 &T0| HEst == U= DIL|0jo] HXH 28 =IO
Of M7 SESt= AlCHO| && YBO| 8 =+ A= O|L|of
of MNH & 7Isds EMotn, HE IJHOA WHERS
AY W 4SS Olsistny, 20 X QI Lot X=X OiA|
S 7t JF Y H8Y £+ U=FE HdSote o FAHE
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HFC6553

<L)

HR16501

HRI16502

HRI6504

HRI6506

HRI16507

HRI6508

1714 (Crisis Counselling)

HOoIM YHSH= CHYst 2[7|8 Zst MEES 5= 97|

AEROl 7L nPE 2 stESCH 29| WE2 f7[et 7|

ol §4d, EctROtet PTSD, ®I7|&EHEE 7|Y, f17|AtA

FHE Argof et RI7|JEHEES M8 S22 FEELCL

=21Z244d9 M&Z(Hotel, Restaurant &
Institutional Management>

SHZAYEE (Advanced Hotel Management)

dgsto| %4l O|EE2 =Y 200 M3t Zo =M

Ef 20t XtExl= = MUl PN EEE oldg =

UZE it

QUM ZHAHEE (Advanced Restaurant Management)

dgsto| %4l O|RE2 24 20K M85 Lo =M

Ef 20fet AtEE|= 24 Mol HIY ExHE oldig +=

UE=E L}

SH.QIAM.-ZMAGEM (Hotel, Restaurant & Institutional Op

eration Analysis)

S Mol EdE2 nest dYEMol CiYst 2M7|¥E

2 Z425tn HE0| ah5st dYEM Y|HE2 HE 5=

M 38 249 CtHEZ O|sfistrt.

EHOfZXIMEE R (Advanced Promotion Strategies for the

Hospitality Industry)

QA FAMY RO ZEXQl OAEI HX =ttof

Ztot HtMol o222 HIZECR ZIdnto 38N 2

O& = e Hra 7|88 AL

I 2&2| (Financial Management for Hospitality Industry)
S M SAE0F R0 2ot EdES n8{sto] JGAL
MEH oArddE UWels 2HEoM 275 MM 24

7|k oA 2F = StEettt

=

=2
=22

HFHEAZNLE (Menu Product Planning & Development)

Dol @0 By + U M 71T L ALD o
2ol SE0N RS Y 7o mal =32 mals

—

= HS AC 3
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HRI6509

HRI6510

HRI6512

HRI6513

HRI6514

HRI6515

HRI6516

HRI6517

HRI6518

HRI6519

HR16521

MIOJLt (Seminar in Hospitality Research)

SH.QALSA MY 2OF0Mel xZ HTSTE AHED ¢
TFEHME 27850 LE-EQSHCL.

SH-QIM . FMMY X MSSAHT (Trends & Issue in Hospita
lity Industry)

TR Ao M .22to| Bl TiEH KoM ==L e[A g4Lt
Ho| 4 Zeat O|lf=2 EQISt O] 20pel oz X
D AGHCE

FHIH T (Case Studies in Hotel Management)

ANE
T =

Iy
ook

nz
oX mjo
of
>

02 o+ fot 0
m

=0 OAE, MFael, FEEY, XA S O
FHoiA d& S HuiAESS #8006 Aot &

o |o
>

i wo -

1= oot
il

o
g
>

AT (Case Studies in Restaurant Management)

o AtgAEl, otAE, TN LA S oot o

0 2
jol 23t QMY MR ASS FESIO ot

-r

> ML

riu
rot Ml
n

A4d (Service Quality Management)
AAN U™ SHAE Ooldfistn F
2 4ottt EESHY = H.QAlF

O A =
e o >
0R O
10 pA

1>

4> 4
o 0%
- IE

Tuot

st}

—

&
>
S
(Pl

2

A (Franchising Management)

2opo] mAKI0|x HY HENS olsystn mak
Y, 33, #ES 2 FF 22| AILHO
shot

o
1> oX H

p=!
o

mjo ry

=
i
Aim

rh o>

o M
Iz
=

d| _tlo

-

S
(Advanced Food &Beverage Management)
e I ma| Wy B HCiH ZYo|z
HoM M8 & UAEF ot

?.

Oooo rot ©

mo 1> 1= 2 >t |ot |H oo #o mH & I Of
HU Hu

>
N
o
fl
o

2] (Feasibility Studies for Restaurant Industry)
Ao AAM Fa BRQ A T, AT
=4, 7Y, 3 d FH S AMgA=e B

=0 CHSto] AHLotC)

MEHE| (Service Operation Management Study)

ctEtg] 2ofel o O[22 AT-dEstn MH|A

oA 2| Lo CHoty ALotrf.
I

oo
> 1=
LR
il |
lo

fot

e r

>t ya
[> >
0=
> |

x
>~
10
Hox
% >
S
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HRI6522

HRI6523

HR16524

HRI16525

HR16526

HRI6527

HR16528

HRI6529

HRI6530

spitality Management)

SH QAL A ZYE AT HWHE st O[SHE STAIZ|
0o FHO Mgt AfHEE MElY = Qe SHE
HiSHY] MALIFEOIM 2FEEs =2 A7l 7|2 2d2
A ATt

O 2 H = (Hospitality Marketing)

O Y 20fe| X O|22 7HESt A|FZAL ME7tH, EOj

£7 59 OHAY =75 ZH-A. 40| HETHC}

I.o| A HEMEOMA|® (Hospitality Brand Marketing)
BYME FxIp TR 2T O|E2I AMEHE oE
E DOHAE TE 8 YYS =oot.

Eil. Q|
~
S|

ro

S EE (Consumer Behavior in Hospitality Markets)
S HEe OHAHEN sHe=z FISHH AH[A
A oAMZEY SO &l =2feht.

O X kI op pE
|
r

0 b >
o~ %
i

i

fo

Rl

E| 22| (Advanced Human Resource Management)
ofel =% it =% Lf =2 &5

IALEE ZOFS| X2 S¢S Hm=Ct

anagement Information Systems)
BAROrO| HERE| YWY I MBS
2= 0|1 2K QMZEFE mEHLER
T A= Lot oo =ofStrt.
o

A MH|C| X}l (Facilities Layout &Design)

SH-QASA R0 ZEXHQ XY I 2A0 AN
AlE-2Hl 2 ORIl 99| At 524
of =Xl #He[7[¥ 88 5SS,
MM 5l o|HIEMRAIYE (Principles and Practices in  Conv
ention and Special Events Industries)

o o MM HEol Z4F =AHo 8 B, OHIE X
2ol R SO Ofs St&Edt AFZAL 24, 7[=, S2H

S S g
= =)
ool Wolol 2o MutHOl S0 Cfst X|AlS SESIC

™ o ET = = "B
ML Ho[E{™@ AHIHT (Special Topics in Convention and
Catering Management)
AN 9 #O[EHY 290
H

1% o0 njo o K
O Hr
>
|>
= o2
r=

02 Sk o 0 0x
oz
HL
1o
A
mjo

> > ofm ot o Jm foF e 10 o2 F»- O 0X ot
m
ot o

mjo
ol

r
0

v2E8ds MHE S =452

|_

[ I S

el
A 2MEO ok Yoo tiskol Eolvtot.

SH.QM.FA SHE (Statistics in Hospitality & Foodservice
Management) B
= 7d A g70 2est Az AN X 2MYES
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HRI6531

HRI16532

HRI6533

HRI6534

HRI6535

HRI6536

HRI6537

HRI6538

HRI6539

oI1ZtEtA o] ME|EH 0|8 (Psychology in Human Relations)
PATHRIO| Atzld=ol 2 EHSH= QZtEtAel 95X FHES
HEUA ofshstn del, Ateld XS HE-ES S5
MlAle] M23} (Global Food Culture)
CHe 220N Fei6ks A 22t Y =
St AR|H, WESH, 23 S AE3ete| Hzit

Ao CH3l OfsHetCy.

SA 22X 230HAI”Y (Food Culture Contents and
Cultural Marketing)

SH=e ZHE=Q 2ot O E oist 7= XA S50t
1 f2|Ligte] SAEe MHRtE Sl WetE =2lotrt

Il o=
ro

8tEE (Advanced Foodservice Sanitation)
H Yxg Fuelol AEYRE FHOE Mot
M =of CHs ofsiotot.

4l

O W
B+ 40

A
oF
=

ro
0% of
rhu

(Organizational Behavior)
FEEE, J2/0 MA ZNHUS AE A
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