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5

0

rir > 4% ol o 2 riot it X ok
NN N Y oN oM RN

o zZ A+, ug, HE Jlg 3¢

Ql (Facility Management & Design)
HAZ|E| L X|HE O|2E Z2lstn rrdst S7tdd Wy

>
e
H¥
(L]
=1

(Regulations and Codes)

=

L

A, 28 S HdUdx HHYSO ofe X Ao 22
B2 H{2C}

SUHACIXIQ (Universal Design)

HHAN CIXtQIO0[Z1t YO{CIXIQI0|2S Olshste &3,
o2 S HE0 25t =2o|ott.

SUZHHE (Three-dimensional Space Design Studio)
UHSY FE-UEE HIRD HREE IUxHORY 5H
= ot

SUCIXIHEE (Design & Information Technology)

SAIL SZCRRle] Zefs mtefstn SZHCIXtelsS 9ot
Atoloh|, LEE, Z2MA0| Cish O|2Xoz HDICH
5 HA==ZX|et CIAtle] A0 F=55+0] HIA=Z2X|7t
A CIAtRIabEo] WYY & UKl CIXHQ m{2{Chy S
A HEAIZ|D A=X[0f| CHof 2SO

S0 Y (Space Design Marketing)
OrAel XHOM SZtCIRERIel 7 dar ®l2|E O3ttt

0|23 ZHE (Future Living Space)

QIZke| &0 H{E DjEfStetdel ddo ges DiXl=
Hereaot MAL deXN SZtar Di2iFE JHE M E &
H5tn Eo|stt Dl FECIAQ Z|=2upgat MME CHE
Of stl=2o| CIXtel 7|=l53 2 Hiotot.

=

im0

rr
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HIE6551

HIE6552

HIE6553

HIE6554

HIE6555

HIE6556

HIE6557

HIE6558

HIE6559

HZZEO0|E (Theory in Building Acoustics)
SCIXFRIoIM S8k Az2|et detS O|siBtrt.

O o —

EAZZC|XEQl A (Urban Space & Design)
ZAICIREQIS] Mgt At ZHES 245t § L2 ClXt

ZtCIRtolof Ao =

& of AN xZFo| #&s slCt,

ZIHEH=ZHT (Korean Traditional Architecture)
THSHF0 it O|ES Z2lst, AT O LSt EE

tzesE] J|Ha o] BAS Aot MU MBS
o urge ztolstc

st 2 =0t 3 742|0|sf (Modern Architecture & Spatial
Design in korea)

A 19N 7| HEE 20M|7] BEHO| O|2& AlZ7|0] O|2& A
7101 MRAT om0 ZAl/AFS| AN HiHES SHE5H0]
ZHOIREQIOf CHYE otF 2 7[2Ch  YAIDH SZHCIXQIof CHEH

OIS Sl o AltHel SZCIXtQINte| =S A=BHC).

ok

HZZE (Building lllumination)

= W=0Mes A5 =F 00| Ciet o3 X HEF= =
St7| fl5tol A==Fo| gt O[2XQ HiZFL @27t =2
ECh duel =% Ciitele] 43X S8 HES oo
H7|z=Far ArAxEo| ot o|2He dE S0l ZMEL,.
d==0 ot =¥ HEg, LAt A 2uHel 385 AT

LHEE =2/FHo| ZtEh HRM =Fo
=M= ot AlLtntgof| tiet o|2= &

H'IOQ,EO
b
o
Tot
2

oo 08

r

=
==

rot

SUIAIAT? (Research of Spatial Hierarchy)

= =2 IUFEES 0[8%10 F7te| 2ojof CHsty
A3t Folot Yot HES Sof 37t0] ZEHSH= AtR|E 9
OXAE =&stn, STt 2M B 7t SEECH=
St 4z 7Ho| X HOo|D Xl Z7HN HAE 2AM5A
S0 ofst EH2 i 2 MSSh= AO|Ch

=3 dH| (Architectural Equipments for Built Environments)
2 MEAME AFEX Aol IS ALY 2HEo |XE 2

Of

o &= d=sgtddsl A[L"O| cist ol2Xel HiE
2|7t =ofEth dUighkd /X A EHO| LK AH|7t

h=
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HIE6560

HIE6561

il o | ©7] A" o
HVAC A|AEI0| CHot O|2 dE S 2A &eto| =2fECh A
=24 gd|of oish Chefst A ATS0| Zekof HEXQ

= | ~
S|

.|
S|
oz n#

— =

1. =2 g2 fI¢ oot Ejof HojlH 240 et §
AXE ol2 8 A HOHSEM 2%t HE22 4.
C

M S Zote] fF0f ottt SAX O

4. HIO|E9] &= 2AFGO st SAXHY FHOM FX|6HH

Mol ool @ N #BUE2l ol S

233 UAI”E (Cultural Space Planning)

groj2g{2] 8 Of7I0[E Ald, FAIY W TAAE, SHAE
X XGRS0l ot EatEtE Ald S9 IRt ER
oF O| 21t A2l 2, AYE CHEC.

<C|AI1A" 2 (Design Management)>

HDM6503

HDM6505

HDM6508

HDM6510

BAME OjL|X|HE (Brand Management)
BCol JEnt RYS 290, EME O TEe o
SAE &8 &7H%HT
C|XtQIXHE 2 (Design Contents Marketing)
CIRrQ! OrAE o] METERS 8ot A EFE Soll &A
PR0| HEdt= WHES Zolotrt. EoF CIXQN 7 2 O
AEE flet dMd 248 S5ty 7ol xHo| oA E &2
g2 ME, helet
C|XtelA Y (Design Management)
A5 CXto|He It 540 CHstod EZSHH X
Kol MAXHS zZ=HE 2| 8 229G, A2, At
Stof 4o, HEott.
A&tk C|xtQl (Sensibility Ergonomics and Design)

M Cixtelel 7iEnt H2YHE 2SI, AMHE ZAF

_==

=
o
=

Aoy oN ofn
x 2

[

o ==

1z
ro
il
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HDM6513

HDM6517

HDM6523

HDM6525

HDM6526

HDM®6529

HDM6530

HDM6533

HDM6535

HDM®6537

HDM®6538

HDM6539

HDM6543

Clxtel 3
7:

HEHA| A (Design Management Information System)
CIRIE S

SEAIAHO| g 7|55 Z2olsttt

AH|X} #EIHE (Introduction of Consumer Behavior)
CIXQl OFAIE 2 CIXtel B TEfo| ZMO|M 2 AH|X}
WSl Fa 2o A oA 2 WE §2 Zolvt)

CIxtel HEEM (Design Information Analysis)
CIXRFRIAMR O] SHAEM A CIRIRl 7|22 Qo AIZEE, E
HME FH, AHX ZE 32| AL 24 8 s HYME &
O| Bt}

CIXFAZAHNMOILL (Design Management Seminar)
CIXtoI A ATl z[AlESTS ATHBHCL.

HE[O|C|0f C|XtQl (Multimedia Design)

=X, Y, 33, A2 58 SYste CIRRlIel 2|2t
O|2& Z2olstrt.

X AHE| et QAE{WUOFAIY (E-Commerce and Internet Mar
keting)

QIESl O S HE dSAEE Zeletrt.

C|xtelat QI1ZHM 2| (Designing and Human P

ojciof CfxQl, ME CIXl, & CIXe s2 fIgh Qizte
HElH a4t EH5S 4TS

CIX|EC|XtRIH L I (Digital Design Study I)

CIXIEC|xtelel O|22 Z2lstya Crefet HFH defHo| Of
O|X|E &= CXE ES 5%

SICHC|X}QIAL (Modern Design History)

20M|7| o|= 9| OIC|of OtE, AHFE OfL|Ojo|M, Oj&, A=
ZO0Fo Mo CIXtQlel MMuH E-S ATt

CIX| "1t MAYC|X}Q! (Digital Color and Design)

Of2f ZHX| MX§ A|AHES ATHStD AMXY CiXtelol Az2[et O
22 4ot

CIXtQl SAE (Design Statistics)

CIRFQIEEA[AR o] A3 Y Z2HME 0| ZQDh
45 SAYYE Zolotot.

CIXtRlZ 2 M|A (Design Process)

CIXtQl Z2M A0 ZF/L o2 7HX| CIXHQl 2 S HHSHCt

Mt 23} (Color and Culture)
ML = 22HEQl ol0|et HEEE Zoltt.

- 38 -



HDM6544

HDM6546

HDM6549

HDM6550

HDM6551

HDM6552

HDM6553

HDM6554

HDM®6555

HDM6556

HDM®6557

AzZtolzat 23pHEIX (Visual Art and Culture Contents)
HAM YA . AlZo=AHT (Visual Art Study)

E2Y, oY, ARl 52 22X+ ot &4, HEF 9 3
A ol=ol &2 At O 23t datg Zo|sirt,

O|C|o OtEQ} E3IHEIX (Media Art and Culture Contents)
M4 ™ HH . 0|Cjof OtE ¢ (Media Art Studies)
HIC|2 OE, AX| o=, QIHEIE O|C|0|, HAFH OIE, I
otet OfjL|Oo|d S| O|C[oe| Ofadut ZRHEEEA Q|
2740 TS0 AfDHC)

QIE{2{E| B FHJL|A|0]T} C|X}Ql (Interactive Communicati
on and Design)

Izkat AFH 7o O|F0{X|= off 7kX| HRLIAOIM &
"2 Zolstn ALEXAL QIHI|O|AE 2ot CIAtRl R2E &
M EESHCL

OFO|HIE|E| C|X}QI (Identity Design)

OfO|HE[E[Q| CIXtQl 2|t FdUHS Zolstn CIXtl At

o E 24SCh

AEZ|HEY OAHE (Storytelling Marketing)
222 OAEel Zigar FErE 705k, AlE 240ttt
MO|H c|xtel orA|e (Aesthetics Marketing)
H0/H Tl ot Eof Eash BzHeet 7|¥ol OFO[HIE|
El, O|OIX|EZE, B A H0| 2 sy 228 B
HEO| dSAHE SOl &2l EEtLt.
Zn7|2t C|XQl (Advertisement Planning and Design)
ga7|gel Z2MAE 25t Cixpela FUFME| A
Of Chall Zelstot.
ot oA"Y (Culture Marketing)
Crefot ZotitFoilAfel otAl g 2ol thst Zelstot.
CIXIQIEME HAI (Design Trend Analysis)
CIxtelel 2t FojMel ERME SEat oo Fek O/X[= o
f
H

-

CIZtIZ Y 2otel AtE Tdstr| 2l 2aet ATFLHHUE

= O [ .

Ol=Z%¥ (Art Management and Marketing)

g HHUXE 2745k, ol==ZAe OLXHE Hfat
=38 52 dolottt
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HDM6558

HDM®6559

HDM6560

HDM6561

HDM®6562

HDM6563

HDM6564

HDM®6565

HDM6566

HDM6567

HDM6568

AHO|A C|XQl OtAIY HF (Space Marketing and Design)
AL O|ADHA E | XEgteAaot CIXIRl Mkt 2 Zolstrt

ollxt C|XtQl H|'H (Art and Design Critic)
20M|7| O|= 2| Of=xt CIAtQl mj2{CtAS AJHSHD, o=t
CIXFQl RZS HAMBIC}

—

X2l SZHEM A ofAIE (Geographic Space Analysis & Marketing)
Xl2|sztel dddrar Chfst SAuHZ AJHSHH, X2
SUEEE ENE 3 08 Z2HEQ| 7|2 S 93lIC}

—

s
=]

HEC|XIIA T (Information Design Study)
ChYot HEO| fag Zodtn, Lol E42 st &
CIXtQl 7|2 Z 2 M|AQF ek CH3HO 7* O|otLCf,

el2stat CIXIQIAA (Humanity Based Design Management)
delg, 28, 9AL Ol 29, "3, M3 52 2H =0 7
otob Cheh CiXpel @%”'Ql 7HIE=||_I|' HEE Zofsty, 2oy
o ZEZ G0 CjRRl Mool sl =olThCt.

CIXtQlopz2| M K| (Design Market Research)
CIXFQIORN 2|MX| AFH-EE, =AMLY S oA E, 24
H, CIXQIEYE, CIXtQIFMEr, CIXtRIOA 'S Zoltrt
MH|AC|XRIOFAI® (Service Design Marketing)

DMSHMO| MH|A CIXQI OtAESl ZiEar MEHE 22|35t
o, 0 E Afﬂl% Eo|ptL},

C|XtQl 7tX|HE (Value Driven Design Management)
CIXtQl 7HX| 2] 7H‘—='O 27K%tn, Ol ECiZ o ChYgt [
Xl ZEX| Z @ EEfar CIRHQl ZHX|ZFe| At E S It

IR 32l O[S M Al=tetLt.

0|0|X] 128} (Humanities Oriented Images)
olzstol 2HOA o|njx|el JHEE 27Ky, CHYet =3t
O

—

P AR S0 LHEFE Oj0[X[e] 4E g1t onjE Zod

=

M Ql2st B2l 7|=7t &= O2H X4l Hijfetct

= T

to

R LA O] MC|XtQl (Communication Design)
Cret ARUAOIML HEE Fodtn, HRLAOIML T
Aol 7|2 e dgstoh

= o -dH=

BEiEHB LA O|M (Brand Communication)
04 HEel EHEONM EIME IEX|o] HFL{AO[M 2t

= 0 —
Heis 2¥otl EEon
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HDM6569

HDM6570

HDM6571

HDM6572

HDM6573

HDM6574

HDM6575

HFC6501

HFC6502

CI XIS M A (Design Innovation Management)

CIXtel SAS Chet At g S50 Zolsth, Xt

Solnt AR CIXHRl JiEa o, CIXAtel DY X|HE =2
EE
—=

M2, CIRrel HE CIAtel 7l SO et 2A Z=XH

1 — 1

= 2| otLt.

HEX|ZFHFLIAIO|M (Creative Mind Communication)
CIAQI M S @ot #xF AnfES Zolstn, Foldit

ZHEE ARLAHOIE JHEat 0|8, HFRLAOM MHE =
o|StCt,

CIXtel A EMEF (Design Management Strategy)

T.ERRL &Z2 /iEn 435 7|geBE 9 HuHel
CIXtQl ZEHES Zolotot),

27|89 BHRAE HESHI| Qe Cxtel dF TEo &
o

o
MUY oete] medYs d¥stn EEoCh

CIXIQAHE R (Design Information Modeling)

A=, HE, o4, AlZ &2 CIxpel TEE Zofet &S0
Y2 392 (Information Modeling)2| &t 7|28 =9| o
Ch CIX|E &2 8% d&52 & & Cxel 22d 9

o o AL
S8 YHS 550}

CIX|EC| X}l H RO (Digital Design StudyII)
3D Cixtelel 2, C|X|E mjEe|# oM, oa2tHES C|X}
ol 52| 7|=u 2SI CIXtel HEES 5|0 MGt

ol

— -

X2 E (Spatial Contents-oriented Design Marketing)
ZHX0| Z|gtot M2 2to|ZAEUS| FHEUY,
gz O e B 52 Zostn EESHC

OH

oHd o

HHEF2 (Design Management Strategy?)
TEkof e MEPH QI O3E 5= W& &, 7Y =
o Ctet, =X 49, =34 88 s MR =+

|899\9h Xteist 99\0f sl CHECH

HA AN

r 2 oY O N okl okl
Ju U A 2NN
e
oM
1°]

[nm

7t& A M2 (Family Counseling)>

WM 2|0|2 (Theories of Developmental Psychology)
Qizharerof ot ZEHa|stol 7|E O[22 EEolo 4
OlZ25S HBSH2Z Ol3lfolH t&5otrt. (=AULEHOIE)

S%E (Child Development)
£ P 0|22 7H&st:, ots7|e] EE TS
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HFC6504

HFC6506

HFC6508

HFC6509

HFC6510

HFC6511

HFC6513

HFC6514

HFC6515

HFC6516

Of-HAE O] A4S (Psychopathology in Childhood and Adolescence)
Ots 7|2t MAWT|0| YEHO|MCRE LEHLE JAE, & F
XA, gtad, dAFol, Foldzd, ndds &of, 225, Xt
A S X HUREE 59 JAM, |, oudyY 52

- 2 O
CHECEH

AAYE (Theories of Personality)

SALE a0l 3 o SR 2ot MolEE d&dtH E
22 8310 EHoZ O|sfistct.

7tF2A (Family Relationships)

7tEo| LE oA ME 7tE FEAS el dgat A
A H2EEO| Hatet O[0f [MHE ZA|0| CHsl 245t Eo|gtCt
.2 97] 7}F (Families in Mid- and Later-Life)

S EEO| NN AR H ME|E Hatet A TS EA
X A2 Al Hotet 0|52 HE S0 ofsf EMst
EOfgtCt

71F2H H3 (Research on Family Problems)

Siff 7tEE0| st e 7tF N7t 58 5 759
HNZME Ol sdez FA5tH =2o|otrt.

7% AEZ AL X (Family Stress and Coping)
5@l Y, =&, 0|2 S2& Qo 7IF A4S &
L} 7152l O|dUEHE Qlsl Zdste AEY AL CHAEIOH
O|sist AHATSHC}

7IE8X| (Welfare for the Family)

155Xt #EE WH oM FHE MESH O|21t
=0 CHel <h55tH 7HE0 M3 ke AtRl=X| MHAZ
HAESI D J{ et}

29Xty A (Parent-Child Relationship)

2ot A7t 4z AE0| gt O|2ut HFE CHAXHe
2 O|sfstn EZoHC}.

B2odst J Y (Parenting Interventions)

Boo| xEHYS MNE 55 Z2ZIHES HEJA HESID
TEMe 2ndos sl CHOIEA, QAIAE, 7HEXHA K|
Al 7ls2 =0l ZR2OHME A =sto MEstn HItsict,
HEO|2 (Theories of Counseling)

2 E0| 2ot o ZtX| o|2o| HHZN EFES Hu AT
S5tof AA oF HEOM Z8Y £+ U= HdHO OE

=& MEettt

mo X

Q
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HFC6517

HFC6518

HFC6520

HFC6522

HFC6523

HFC6525

HFC6526

HFC6527

HFC6528

HFC6529

tal
0%
n
e

T (Group Therapy: Theory and Application)

£ ZtdES & CFEH Al 7HX =X
= JjolurH e AS3iC)

r
[~
Ho

>

e i
>t
uet o

o oo
o
TR

=20

0

o

of

N
—_

I IR

(Family Therapy Theory)
of Cet ol 7|E= Olsistn 7tE7tel A
o MEo M &H =L}

N
oM
o 1o
12 @

Mo
=
Ok >+ 0% Min > 0x

—_

n
=
o>

(Practicum in Family Therapy)
Oisf =2 o252 XE7/HE Hd&52 S5t9
E3olC}

Tt I

=2

E oo

—

o NN
=
ox I

-

=
CF Al

= 3 A& (Advanced Clinical Practicum in Family

N
_

TN

i
Therapy

4o AZOM HFEME TITSE
=

AESHY Y72 LHAZLL
HEME (Couple Therapy)

zz, o/, 57 50 Ty

O| 24% (Divorce Counseling)

Olznt #HE 2ol Me|& MEiQt o2 ZtX| 2ol CHsH
5tH, O|=2l AF AR M3 2882 =82 F=
AI-EI-le:HQ ErASET olAl-z'sdél-o-” 75‘.'-8-5,_|"|:|'

==

o
(
of dgs F= /IS AL d=XE0 CisH
|

EASH D SHAR|X| 2 AVEIel EAO| CHoH EYSHH
2 =22/ ojsf M2 AR5t =2 Bt

ofs U HAHZ 98t 7IF X[ & (Family Therapy with Childr
en and Adolescents)

Ots1t HaWHE & 7t50| sl /Ues &S HEE
1 0lE8 RIECLR B2 F Us JIEXEZ|HES0 LS
A5 AP S A=t

siZEM THI|7EX|R (Solution-Focused Brief Family Therapy)
sHadsd HH7[7HEX| = O|20| Cist oldiet st&2 o Lt
Aot 71Fe| BHME siAsts XA 7|EE A AMEHE Sl

THHoR 4EEH ddFeS H=rt

AEX 71EX|E (Experiential Family Therapy)

Satir d¥H 7IEXE ZEE HEJA oSt K| =ZAte
7|48 e =23t Satire] X2 7| % EE oAy A
HEM 2EE 5= A StC.
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HFC6530

HFC6531

HFC6533

HFC6535

HFC6537

HFC6538

HFC6539

HFC6540

HFC6541

HFC6543

M. M2 JHFEK|E (Structural and Strategic Family Therapies)
HHEH JIEX| 20| gt O|2ur MK E AH7SiH FH

7IE5MEFT12t 7FX|R (Family Life Cycle and Family Therapy)
S| 71E0| dastn Y= I EME=T|E gpstn 2Hzbo|
JHE4gFo0 mE 7f zHE2 &of A JEX=
S Aotk

HE7|# 29F MojLt (Seminar on Organization and Mana
gement in Counseling)
HE7I2 2 Al 2E{E0foF & M =Xt WHE 1EHSIL

el 2IYets AT

BR2.IIF MY = (Eternship in Marriage and Fam|Iy Therapy)
FEHQ dE20M =8 A=A Xk o2f EFIIE &
B duE Aol dEVIEs LHAZCL

7tEME FHH|H™ (Supervision in Marriage and Family Therapy)
F582 L 7E dE AHESE SHUE YA HHE AL
e o 70" W M 2P0 ofsi ZorEm ojof oish F
O fFoH| M S EeCt

EFEX|E (Family Therapy of Addictions)

YIAZN AETE XERE 9T 7I5dE RES52 HdESHH
AEHE A S HHEE O HES H4EHEN X E 7|
He 2slct

on

FMIO]LE (Seminar on Family Therapy)
oA FQTt A7 FHE WFSH0 xZ ARS
{230 ZfXpo| A2l E HHESID EES.

>to
FﬂJ

1
El

ofm

A (Advanced Statistics)
Ao Zest 84N HHo=M X0| 45 =
At SCielH A0 ot LHE2 SEMo= CHEL)

B (Research in Clinical Cases)
Bt %BEI 01E1 7P<| 04—?%*%2% o|siistn, £5]|
<]

Mo gH  mjo L J|i| mjo 4o RU mHo

am
y %o
:

D2Npe Xk oMM
)
>
— -
o
o rR
-L|

O}-&-7F& "7t (Child and Family Assessment)
ot 4 'ﬂz'—ﬂ'z'— 759 g HAE WIS U AVEDe

EE 7PEXIE01| Ré* Bit==
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HFC6544

HFC6545

HFC6546

HFC6547

HFC6548

HFC6549

HFC6550

HFC6551

HFC6552

(Family Research Methods)
O] &8kl= CHAYst AFHHES A5t A=
FES 5 O =F2 910 M| =320| E|=5 ol

(Psychologlcal Testing) (=#2| A H
dAte| O|2H HiZIr AFEY
side Soll AAr2E0 tiet 582 7|2
|X| 2 (Family Play Therapy)
|X| 22| UTHIHS Ofsiot Crot HZUyI 7|
&ola o3iTt

X|& (Narrative Therapy)
Kz MA-Ztxt ME= OlsistH ZXE siZdsta M
o O|OF7| & A= ERTt 7|z YEES gttt

= — L=

IR I

T
oF
n%

o
rrre

z XN
Hu
>
k-

i)
o> oX

HO
Hus

A
1
mjo
10
Ot
=
oY
>
n=
>

=%

n

NN fo N>

e MMM

My
o O

=

A%

AR

022 mjoJpi I

e

=
2

i

1§

13

BX

s BE-II54E (Cognitive-Behavioral Couple and F

<
0

-
>
(0]
b
Q)

O

=

C
gE2 HEXNEHSD

ro
Ral

%
020l
0
kirjooxon >

i

o

N

X

>

ikl

=

ot

riot

ox

mjo

oI

o

13

0

[l

i

[¢]

F[F

il

rpJxos

vel
>+

ol
o, AN

-

upf~

SHESHME7|17IEX| 22| HE (Application of Solution-Focus
ed Breif Family Therapy)

5 E%Q'ﬂﬂﬂ-’—ﬁ-ﬂﬂg{ 2EOo| LWEXtS RO et o
A HEED A=XE o210 HHE Sl sh&etrt

HHAPHHE (Qualitative Research Methods)

JIEAE AFOAM ZHELD Y BN AJHBO| O|EH
H{ZZ Olsistn, AtE =TFES Ys|n ML}

NI E 82 7I54E ’éxﬂ(Praj]cedFarﬁEﬂﬂayLHrg Media)
CS 7t EXE WSt 2XQ sHE2 &7 floi &-R7t
JHSke oFEOlM O] ZEX| oM7L 28E 4= QUCE 07|A Dikfl=
KX OIHEN, O, 8 932, 23, A, M 52 =35t
E O =20l JjHoZ JIEAE THM ABLE ZE NS
o|OjgtCt, @2 A3FSte CHYeH ZBHO| 0N 7t SESH=
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